
 Mission Statement  
 

"Through education,  
advocacy and the       

acquisition, storage  
and distribution of  food, 
we will with  God’s love, 
anticipate and meet the 
needs of  the hungry in 

our community in a 
manner that maintains 

dignity, builds            
community and         

challenges inequality."  

Reactions to Client Choice 

 
When asked how he felt about  the new 
system, one elderly gentlemen stared  
into the volunteer’s eyes and replied, 
“How does it make me feel? It makes   

me feel like a human being.” 

“Way better than having grocery     
bags of food thrown at you.” 

 
“Awesome!” 

 
 

“It’s like being in 
a real grocery 

store!” 

 
“I don’t have 
to take beans 

anymore!” 

 Facts about Poverty 
 

 Frequency of hunger: 2 days a week  
 29% skip meals to feed children 
 21% give up meals to stretch food 
 86% walk to Food Basket 
 45% have mobility issues 
 Average monthly income: $926          
 Average monthly rent: $511 
 Education of clients: 80% high school 

graduates 
 Uptown residents served:                 

approximately 1000 monthly 

From 2015 study by UNB business student Steven       
Hildebrand with assistance from Michelle Moase,         

David McCready, food basket volunteers and clients. 



 

Thank You Saint John! 

 
  

Our History 
 

The Saint John Community Food   
Basket was the first food bank in the 
city and is the distribution centre for 
Saint John’s four other food banks. 
This beacon to the less fortunate was 
started by four committed  individuals 
in 1984 and has grown to involve 
more than sixty people. Over time, the 
need for our service has  increased, 
not decreased. To accommodate that 
need  and to continue distribution to 
the other food banks, we moved to a 
new facility with twice the space. 
 

We are now able to offer “client 

choice” where people select their 

own groceries, rather than being 

handed the same order (whether  

they like it or not) each month. While 

the size of the order is the same,   

thus maintaining costs, the selection 

of items has increased. In addition    

to the usual choices of hamburg, 

hotdogs, eggs, canned goods and 

bakery products, we now offer      

peanut butter, cheddar cheese,     

sardines, potatoes, carrots, cabbage, 

turnips, onions and apples. This is 

possible in part because we now   

have the room to  accommodate two 

large commercial size refrigerators. 

 
 

The clients enjoy two  welcoming, 

attractive waiting rooms; one-on-one 

attention from a  volunteer through-

out the visit; a  grocery order of their 

choosing; and most of all a new-

found dignity which the  previously 

embarrassing  process of providing 

food denied them.  

 

Our Need 

 
There is no doubt our number one 

need is money. Rent, energy (heat 

and lights, salary for staff (1 part-

time) and food are our major expens-

es. Donations of non-perishable 

goods help defray those costs, but 

they may be items that do not move 

off the shelves quickly. With financial 

donations, we can buy  in bulk what 

we know the clients will eat and at 

the lowest price. 

 

The Food Basket is extremely                

appreciative of all donations:            

clean  plastic bags, clean and                

label-free bottles, egg cartons,            

non-perishable food and the time            

so freely given by so many.   

Children’s Activity Corner 

Sorting Reclaimed Goods Donated 

Weekly by Local Supermarkets 

Front Waiting Room (paintings donated by Saint 

Malachy’s High School 2015 Grade 12 art class) 


